
Discussion

Recall a web site of a tourism destination 
that you’ve just visited recently, it can 
either be a city or a country. 

Q. How does the site tangiblize the 
experiences a visitor to the destination 
can expect.? 



Discussion
• Create a flow chart of ‘the dimension of 

brand personality’ of your attraction.
• Think about the distribution channels 

(e.g., web site, brochures, etc.) of you 
company/attraction. Explain how your 
company/attraction use appeal to 
different segments through the various 
channels. Give specific examples.
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