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Understanding and Targeting Attraction Visitors

Day 1 (Monday Oct. 18, 2004)
10.00 – 10.15
General introduction by Ann Hartl, including short presentation of CRT and of the instructors, and practical info

10.15 – 10.30
Course introduction by Rachel Chen - format and content

10.30 – 11.15
Peter Billing: The Changing Market Place of Tourism: from Seeing Sights to Sensing Experiences.

11.15 – 11.30
Break


11.30 - 13.00 
Session 1 
Part I - Rachel Chen
Introduction to Visitor/Consumer Behavior

· Visitor/Consumer Behavior and Visitor/Consumer Research

· How Visitor/Consumer Analysis Affects Business Strategy

Part II – Rachel Chen
Visitor/Consumer Decision Making

· The Visitor/Consumer Decision Process

· Pre-Purchase Processes: Need Recognition, Search, and Evaluation

· Purchase

· Post-Purchase Processes: Consumption and Evaluation

13.00 - 14.00 Lunch

14.00 - 16.00 Session 2

Seminar 2 – Rachel Chen 
[Seminar 2 covers Motivation Theory]

Part III Individual Determinants of Visitor/Consumer Behavior

· Demographics, Psychographics, and Personality

· Visitor/Consumer Motivation

· Visitor/Consumer Knowledge

· Visitor/Consumer Intentions, Attitudes, Beliefs, and Feelings

· possible in-class exercises

16.00 - 16.30 Coffee break
16.30 - 18.30 Session 3 Consumer Markets
Seminar 3 – Rachel Chen 
[Seminar 3 covers the Concept of Culture and the Measurement of Lifestyle]

Part IV Environmental Influences on Visitor/Consumer Behavior

· Culture, Ethnicity, and Social Class

· Family and Household Influences

· Group and Personal Influence

· Possible in-class exercises

19.30 Dinner

Day 2 (Tuesday Oct. 19, 2004)

08.30 - 10.30 Session 4
Seminar 4 - Ann Hartl
Evaluating Market Segments

· General market segmentation – why segment your market?
· Case examples

10.30 - 11.00
Coffee break


11.00 - 13.00
Session 5

Seminar 5 – Rachel Chen 
[Seminar 5 covers various forecasting models]

Part V

Influencing Visitor/Consumer Behavior

· Making Contact

· Shaping Visitors’/Consumers’ Opinions

· Helping Visitors/Consumers to Remember

Part VI
Trends Analysis and projections

· possible in-class exercises

13.00 - 14.00
Lunch

14.00 – 15.00
Concluding session - participants presentations, wrapping up (tasks to be 


completed until next module in course 1), course evaluation.
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