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Formål
The purpose is to provide the participants with in-depth knowledge of and tools to: 

· distinguish the characteristics of today’s and tomorrow’s attraction visitors, 

· understand and measuring the attraction visitors’ values, preferences and desires, 

· understand the usage of new distribution channels for visitors attraction choices 

· understand how environmental/spatial factors affect attraction visitors behavior

Udbytte
At the end of the course the participants will have:

· general knowledge of the history and development of modern tourism/tourist 

· an enhanced knowledge of the global forces shaping tourism’s future 

· gained an understanding of the motives behind of attraction visitors’ choices and behavior 

· basic knowledge of how to calculate future demands and perform trend analysis 

· enhanced their skills to utilize various survey techniques

Indhold
The course will contain the following components:

· The history and future development of tourism/the tourists 

· Characteristics affecting attraction consumers/visitors’ behavior 

· Consumer markets 

· Evaluating market segments 

· Trends analysis and projections

Metode
Lectures covering theory, methods, and empirical cases. Participatory in-class exercises/discussions, and group activities. The participant’s practical experiences will be used as a resource in the course.  

Materiale
Reading material will be distributed before course. Handouts, class notes will be provided during the course. 

Deltagere
20-25 participants.

The course is of relevance for anyone working with or interested in attraction customers and development. 

Forudsætninger
Good knowledge of written and spoken English. 

Varighed
Links

 Kursusinfo 4.1.1 

2 days workshop. 

	Oversigt over kurser i Gæster og Oplevelser

· Oversigt over kurser i Gæster og Oplevelser 

· 4.1.1. Understanding and Targeting Attraction Visitors 

· 4.1.2 Hvad er den gode oplevelse? 

· 4.2.1 Attraction Development – State of the Art 

· 4.2.2 Producing and Managing Experiences in Attractions 

· 4.3.1 Attraktioner og service – struktur, anvendelse og betydning 

· 4.3.2 Service management systemets implementering i virksomheden 

· 4.4.1 Resortudvikling – State of the Art 

· 4.4.2 Modeller for attraktions- og resortudvikling 


